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MANEPHomc4 - Consumer Marketing
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Notes: 1.  All questions are compulsory.
2. All questions are carry equal marks.

1. Explain the role of government in controlling advertising by stating the objectives of 20
advertising.

OR
Define the market and classification according place competition of market.
2. Write the concept of digital marketing and write in detail about digital marketing. 20
OR

Write the importance of price for consumer and write in detail about factors affecting on
pricing policy.

3. Write in short. 20
a) Medium of Advertisement and the advantages of advertisement.
b) Importance of market and monopoly.
OR
c) Introduction of consumer market and scope of consumer market.
d) Functions of market and community utility.
4. Write in short. 20

a) Meaning of digital marketing and write the methods and advantage in digital
marketing.

b)  Pricing policy objectives of price policy.
OR
c) Management and planning in digital marketing.

d) Process of price policy.
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